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TRIUMPH'S SALES GROWTH

NEW MODELS FOR 2014

FUTURE DEVELOPMENTS




TRIUMPH'S GLOBAL PRODUCTION FACILITIES

5 OEM Manufacturing
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2 CKD Manufacturing
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NEW MARKETS LAUNCHED IN LAST 12 MONTHS
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TRIUMPH SALES

+6%
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TRIUMPH EU SALES PERFORMANCE
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UK SALES PERFORMANCE

#1 Brand

20.3% Market Share




NORTH AMERICAN SALES PERFORMANCE
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NORTH AMERICAN SALES PERFORMANCE
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BRAZILIAN SALES PERFORMANCE
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TRIUMPH'S GLOBAL SALES PERFORMANCE
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SIMON WARBURTON
Product Manager
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TIGER 800XC SE

Adventure family now
represents 30% of our
total sales
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TRIUMPH RANGE GROWTH
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THE FUTURE...




51,000+ SALES

54 COUNTRIES
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TRIUMPH’
H'S
FUTURE INVESTMENT G
ROWTH

+50%
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New Products
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FURTHER INTERNATIONAL EXPANSION




INDIA LAUNCH

28™ NOVEMBER 2013
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- INDONESIA LAUNCH

APRIL 2014
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TRIUMPH'S NEW 250
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THE FUTURE

 More new products
 Entering new market segments

 Entering new markets

 Expanding the production base
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